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ENGLISH VERSION

Instructions : (1) As per the instruction No. 1 of page No. 1
(2) Question 1 is compulsory.
(3) Figures is the right indicates marks.

1 Answer in brief : 10
(1) State four advantages of Radio advertising.
(2) State the types of functional wholesaler.
(3) What do you mean by dual pricing.
(4) What do you mean by facilitating agents ?
(5) What do you mean by promotion mix ?

2 (a) Discuss the factors affecting the selection of distribution 6

channels.
(b) Discuss chain stores, and explain its advantages and 6
disadvantages.
OR
2 (@ "The services of a middleman are important" Discuss. 6
(b) What is the difference between Hyper market and 6

super market. Define them ?

3 (@) Explain the features of personal selling. 6
(b) Discuss the importance of advertising in the field of 6
marketing.
OR
3 (@) Explain the sales promotion at dealer's level. 6
(b) What is mail order house ? Discuss its advantages 6
and disadvantages.
4 (a) Explain the advantages and disadvantages of 6
cost-oriented pricing.
(b) Discuss the various factor affecting pricing decisions. 6
OR
4 (a) State the important regulation of weight and measures 6
Act 1977
(b) Explain the various services provided by retailers. 6
5  Write short notes : (any two) 12

(1) Types of pricing

(2) Importance of sales promotion

(3) Advertising as a tool of promotion
4) Types of discounts
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6 Case study : 12

Manu limited Produces various types of toys. Company
adds. 20% profit on cost is determine price of product.

Marketing executive advices company's executive that
products quality is good. Product is durable and children are
attracted towards toys so if its price are reduced slightly, sales
will be increased. Company's executive said that even at the
prevailing prices it is difficult to satisfy the demands. Why
should I reduced in prices ?

Questions :
(1) Which pricing policy has been adopted by company ?
(2) Whether this price policy is true ? Why ?
3) If company will continue this pricing policy.
What will be future consequences ?
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